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Inclusive Marketing and Communications Award 
Recognises an organisation that has created marketing, advertising, or communications that authentically and respectfully represent people with disability. This includes the work itself and how it was made, from creative development through to production. An inclusive process behind the scenes is just as valued as inclusive representation on screen. 

Key dates 
· Nominations open: 1 June 2026 
· Nominations close: 14 August 2026 
· Finalists announced: 19 September 2026 
· Awards dinner: Tuesday 20 October 2026, The Sofitel, Melbourne 
Eligibility 
· Open to AusDN members and non-members. 
· Work must have been published or broadcast between 1 January 2025 and 30 June 2026. 
· If shortlisted, the nominee or their organisation must have a representative available to attend the awards dinner on 20 October 2026. 

Contact and submission details 
· Your full name:  Add text here
· Your role/position: Add text here
· Your email address:  Add text here 
· Your phone number: Add text here
· Organisation name: Add text here
· Name of the initiative / campaign / space / event you are nominating: Add text here
· Brief description of what you are nominating (one sentence):
Click or tap here to enter text.

Questions 
Q1. Describe the marketing, advertising, or communications work you are nominating. This could be the finished work, the process behind it, or both. (250 words max) 

Enter your answer to Q1 here

Guidance: Include the campaign or piece name, the audience it was designed for, the channels used, and when it was published. Tell us about the work itself and, if relevant, how it was made. An inclusive production process is just as valued as inclusive representation on screen. 

Q2. How does this work represent people with disability authentically, either in front of or behind the camera? Describe the creative decisions that shaped it. (250 words max) 

Enter your answer to Q2 here

Guidance: Strong responses will explain how disability was represented as a natural part of the story rather than as the central narrative, and how stereotypes or tokenism were avoided. If the nomination is about an inclusive production process, describe how the process was designed. 

Q3. How were people with disability involved in the development of this work? (200 words max) 

Enter your answer to Q3 here

Guidance: This could include involvement in creative direction, casting, production, review, testing, or feedback. Tell us who was involved and at what stage. 

Q4. What impact has this work had, both within your organisation and externally? (200 words max) 

Enter your answer to Q4 here

Guidance: Include any audience reach, engagement data, feedback, or shifts in internal awareness. Quantitative and qualitative evidence are both welcome. 

Supporting evidence (optional) 
You may upload up to 3 files (PDF, image, or video link) to support your nomination. 
· Campaign samples (images, PDFs, or video links) 
· Media or audience reach data 
· Feedback or testimonials 

Once completed, please save this form with your answers and email it*, along with any supporting evidence you wish to include, to awards@ausdn.org.au. 
*If your supporting evidence is too large to upload directly to email, you can send it to us using WeTransfer (www.wetransfer.com). This is a free and easy file-sharing service. Please send this to awards@ausdn.org.au
To send a file via WeTransfer:
1. Go to wetransfer.com
2. Select “Upload files” and add your audio or video file(s)
3. Add awards@ausdn.org.au in the “Email to” field
4. Click “Transfer” and wait for the upload to complete 
If you need assistance or require this form in a different format, please email awards@ausdn.org.au or contact the marketing team on (02) 8270 9200.
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